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PRESS RELEASE


Grabarz XCT debuts with Para-athlete Mathias Mester as Sparda-Bank’s “Finance-Mester”

Hamburg, 28 January 2025 – Economic growth, interest rates, pensions? Big financial questions are often discussed by politicians, analysts and business leaders. But what about the small, everyday money questions? There is now a new place to turn: the Finanzmester.

Sparda-Bank is launching its new social media campaign with para-athlete Mathias Mester, making complex financial topics more understandable for everyone. As the Finanzmester, the former world champion and Paralympic silver medalist from Beijing explains everyday financial questions in short, concise reels and clips—questions like “What is inflation?”, “How does compound interest work?” or “What’s the point of a savings account?” With his likeable, authentic style, he breaks down financial concepts in a simple, relatable and practical way. Together with Sparda-Bank, the Finanzmester provides the community with valuable financial knowledge.

Grabarz XCT and the Sparda-Bank group demonstrate with their new campaign that financial education and musical earworms are a perfect match. The central element is a music video in which top athlete and TV personality Mathias Mester reinterprets the iconic 1980s hit “Da, Da, Da” by Trio in a version specially adapted for Sparda-Bank. Developed for the 25–44 target group, the campaign focuses on digital video and social media—produced by the Grabarz & Partner in-house unit &action!. Over the next six months, the content will be played out primarily on Instagram, with extensions on Facebook, YouTube and TikTok.

“With this campaign, we’re showing that financial topics don’t have to be complicated or dry. Together with Sparda-Bank and Mathias Mester, we’re bringing financial knowledge exactly where it’s needed—simple, understandable and with a wink,”says Joe Fuchs, Managing Director Consulting, Grabarz XCT.

Florian Rentsch, Chairman of the Board of the Association of Sparda-Banks, adds:
“We are delighted to have Mathias Mester continue by our side in his new role as Finanzmester. Together, we can support young people on their path toward financial independence—entertainingly, clearly and without financial jargon.”

Press contact:
Amelie Claassen
Manager Corporate Communications
Mobile. +49-173-374 8228 
amelie.claassen@omc.com 

Grabarz & Partner is one of Cannes Lions’ top 10 “Independent Agencies
of the Decade”, one of HORIZONT top 10 “Most creative German Agencies
of the Decade” and top 10 “Most creative German Agencies of All Time”.


About the Association of Sparda-Banks
The Association of Sparda-Banks e.V., based in Frankfurt am Main, is an auditing association under German cooperative law. As a central coordination body, it also serves as the group’s external voice. In addition to auditing the member banks, the association provides consulting and support for the legally and economically independent Sparda-Banks in cooperative, legal, tax, economic, organizational and staffing matters. It also represents their interests and fosters engagement with social and financial policy issues.

About the Sparda Group
The Sparda-Bank group consists of eleven economically and legally independent Sparda-Banks in Germany. With around 3.7 million customers and more than 3 million members, the institutions are among the most important retail banks in Germany. The Sparda-Banks are cooperative members of the National Association of German Cooperative Banks (BVR) and part of the Cooperative Financial Network.

About Grabarz XCT:
Grabarz XCT stands for communication that makes brands tangible – surprising, relevant and always in tune with the times. Founded in 2019 and part of the Grabarz & Partner Group, the agency develops campaigns that move people and stage brands emotionally. Whether bold purpose-driven campaigns or immersive brand experiences – Grabarz XCT sees communication as a holistic journey along the customer journey, with a clear goal: to make brands more exciting. Under the leadership of Joe Fuchs (Managing Director Consulting) and Mattes Hoffmann (Managing Director Creation), Grabarz XCT brings together disciplines such as live communication, sponsorships, digital and retail with classic brand communication for clients including congstar, IKEA, Union Investment, DEVK, Dr. Oetker and Sparda-Bank.
The guiding principle – “Your brand is more exciting than you think” – captures what drives Grabarz XCT: showing brands in a new light and unlocking their full potential – surprising, creative and precisely on point.
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