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PRESS RELEASE


Grabarz & Partner strengthens its tech and innovation unit with two new hires

Hamburg, 18 June 2025 – Grabarz & Partner is continuing the consistent expansion of its tech and innovation unit IMAG/NE, investing further in technology and creativity. With Milan Kastenmüller, the agency is gaining an expert in creative technology and AI-driven content production. He joins the strong team around Felix Burger, David Giesen and Boris Noll as Creative Technology Lead, reporting directly to Chief Strategy Officer Bastian Goldschmidt. The second new addition is Lisa Glonti, who will enrich the team as Concept Creative.

Creative Technologist Milan Kastenmüller brings extensive experience in developing and deploying generative AI models for design, text and animation processes, and will play a key role in shaping the agency’s innovation power. Since 2020, he has been active as a curious researcher in the intersection of creative technology and data-driven processes. Most recently, he worked as Creative Technologist, Art Director and AI Production Engineer at thjnk, consulting clients across architecture, design and industry.
He is also an in-house creative for the open-source program ComfyUI, where he tests early prototypes, provides feedback on tool development and gains access to new features.

Milan combines interdisciplinary expertise across design, music, technology and fashion with a clear focus on generative media. His work centers on intelligently merging creative ambition with machine capabilities – through custom AI pipelines for visual content creation or the development of digital prototypes. His work is characterized by a deep understanding of AI modeling, creative production and technical precision.

With this expansion, Grabarz & Partner pursues a clear strategy: to make the combination of technological excellence, creative relevance and operational scalability accessible to clients across all industries – from automated asset production to virtual brand touchpoints to operational and strategic AI applications.

“Technology is no longer a nice-to-have, but the foundation for creative relevance. With Milan, we are further expanding our technological offering across all areas of communication, particularly strengthening the field of AI-driven media production,” says Bastian Goldschmidt, Chief Strategy Officer at Grabarz & Partner.

“With great curiosity and excitement, I am joining Grabarz & Partner to redefine the synergies between design, generative AI and creative technology. My goal is to develop tailored production processes that make brand communication not only more efficient, but more immersive and relevant. I see enormous potential in data-driven systems when they are used creatively and visionarily. Together with our dynamic team, I want to set new standards and expand the possibilities of creative production through technological excellence – especially with innovative approaches that make brands more experiential and emotional,”says Milan Kastenmüller, who joins the innovation unit at Grabarz & Partner as Creative Technology Lead.

With Milan Kastenmüller, the agency gains a forward thinker who seamlessly connects design and technology. It’s an approach that has always defined Grabarz & Partner – and which is embodied within the newly established innovation unit IMAG/NE.

Joining the unit alongside Milan is Lisa Glonti, who comes from BBDO and will work as Concept Creative. She brings experience from multiple award-winning campaigns, including work for Meta, PUMA and the AI case “The Revived” for Brand Ukraine. Her role will be to create ideas that make brands truly tangible and help shape the future of campaigns – across technologies, formats and channels.
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Grabarz & Partner is one of Cannes Lions’ top 10 “Independent Agencies
of the Decade”, one of HORIZONT top 10 “Most creative German Agencies
of the Decade” and top 10 “Most creative German Agencies of All Time”.


About Grabarz & Partner:
Grabarz & Partner was founded in 1993 in Hamburg and operates as an independent advertising agency. It is considered one of the most creative agencies in Germany and worldwide. With around 300 employees, the agency works with clients such as Deutsche Bahn, Burger King, IKEA, Bahlsen and Porsche. In the 2020 Cannes Lions Creativity Report, it was listed among the “Top Ten Independent Agencies of the Decade.” Horizont named the management team “Men and Women of the Year.” w&v named the agency “Agency of the Year,” as did the Eurobest and Clio Awards. According to Campaign, Grabarz & Partner is one of the “World’s Leading Independent Agencies.”
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